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A Solar Powered Backpack by K S Sandhu

Once upon a time in the bustling city of Eldoria, a young inventor named Banta
dreamed of revolutionizing the world with his innovative gadget—a solar-
powered backpack that charged devices on the go. But his prototype was a
debacle; it looked like a lumpy sack and barely functioned. "I need to knock
this into shape," Banta muttered, rolling up his sleeves. He spent weeks
tweaking circuits and redesigning the frame, transforming the clumsy
contraption into a sleek marvel.

His perseverance paid off when he pitched it to investors. However, the first
presentation was a disaster. Technical glitches made the demo sink like a
stone, leaving the audience unimpressed. Banta retreated to his workshop,
licking his wounds and replaying the failures in his mind. "l can't throw in the
towel now," he resolved, biting the bullet and deciding to refine his pitch.

One evening, while burning the midnight oil, Banta overheard a conversation
in the café below his apartment. A group of entrepreneurs discussed market
trends, and he pricked his ears up at the mention of eco-friendly tech. Inspired,
he joined them, sharing his idea. They hit the nail on the head with their
advice: focus on sustainability to stand out.

The next day, Banta launched a crowdfunding campaign. It started slowly, but
a viral video sparked a domino effect. Backers poured in, shares multiplied,
and media coverage followed. Funds surged, allowing him to produce the first
batch. Yet, challenges arose; supply chain issues threatened to derail
everything. "This flu epidemic has run its course, but it's left us in a bind," his
supplier lamented over the phone.

Undeterred, Banta adapted, sourcing materials locally. His resilience shone as
he navigated the hurdles. Soon, the backpacks flew off the shelves—it was no
piece of cake, but the effort culminated in success. Orders flooded from

around the globe, and Banta's company blossomed into a thriving enterprise.

Years later, reflecting on his journey, Banta mentored aspiring inventors.
"Innovation demands grit," he'd say. "When setbacks hit, don't let them sink
you. Prick your ears up to opportunities, knock your ideas into shape, and
watch the domino effect unfold. Lick your wounds if needed, but never let a



debacle define you. Burn the midnight oil, bite the bullet, and let perseverance
run its course.

"His story became a beacon for dreamers, proving that with resilience and
innovative thinking, even the roughest starts could lead to triumph. And so, in
Eldoria, Banta's legacy inspired a new generation to chase their visions, one
idiom-rich step at a time.



2 When and how are idioms used?

n Idioms and change

Idioms frequently change in English. Although many idioms last for a long time, some
disappear very quickly. Therefore, some idioms that were popular 50 years ago may sound
very old-fashioned and odd today. For example, the idiom as stiff / straight as a ramrod
[sitting or standing with a very straight and stiff back] is not frequently used nowadays. It is
therefore important to be careful if you learn an idiom from, say, an older novel, as it may
sound unnatural if you use it in your own speech or writing. In this book we focus only on
up-to-date idioms which are still commonly used.

B} What are idioms used for?

« Foremphasis, e.g. ‘The singer’s second album sank like a stone.’ [failed completely]
« To agree with a previous speaker, e.g.

A: Did you notice how Lisa started listening when you said her name?

B: Yes, that certainly made her prick her ears up. [start listening carefully]

« To comment on people, e.g. ‘Did you hear Tom has been invited for dinner with the
prime minister? He's certainly gone up in the world!’ [gained a better social position - or
more money - than before|

« To comment on a situation, e.g. ‘The new finance minister wants to knock the economy
into shape.' [take action to get something inte a good condition]

+ To make an anecdote more interesting, e.g. ‘It was just one disaster after another today,
a sort of domino effect. [when something, usually bad, happens and causes a series of other
things to happen]

« To catch the reader’s eye. Idioms - particularly those with strong images - are often
used in headlines, advertising slogans and the names of small businesses. The writer
may play with the idiom or make a pun (a joke involving a play on words) in order to
create a special effect, e.g. a debt of dishonour instead of the usual debt of honour. [a
debt that you owe someone for moral rather than financial reasons]

« Toindicate membership of a particular group, e.g. surfers drop in on someone,
meaning to get on a wave another surfer is already on. This kind of group-specific idiom
is outside the focus of this book.

Where will you see or hear idioms?
You will see and hear idioms in all sorts of speaking and writing. They are particularly
common in everyday conversation and in popular journalism. For example, they are often
found in magazine horoscopes, e.g. You'll spend much of this week licking your wounds
{trying to recover from a bad experience], or in problem pages, e.g. ‘Do you think that my
relationship has run its course?’ [come to a natural end] However, idioms are also used in
more formal contexts, such as lectures, academic essays and business reports, e.g. 'Itis
hoped the regulations will open the door to better management.’ [let something new start]
See Unit 41 for more idioms used in formal writing.

Look out for idioms being used in headlines and advertisements, Make a note of any
interesting examples that you find.
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Exercises

Are these sentences true or false? If the answer is false, say why.
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Few idioms stay in frequent usage for a long time.

Your English may sound unnatural if you use certain idioms.
Idioms can be used for dramatic effect.

Idioms are frequently used to comment on people and situations.
Headline writers always use idioms in their correct form.

Idioms are only used in some types of speaking and writing.
Newspapers and magazines are a good place to find idioms in use.
Idioms are not used in academic writing.

Complete each idiom.
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5

A

My essay is really not very good. Could you please help me knock it into

It S tlme you stopped SET . your wounds and got back to your normal life.
Although the film cost a lot of money to make it enjoyed no success at all; in fact, it sank
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There was a kind of domlno ceienes. WHen Jill left the company. Others in her
team decided to follow her example, and that then gave the idea to other employees too.

Ben and Sarah went out together for a long time, but the relationship eventually ran its
.............................................. - they’re both happily married to other people now.
The rhlldrpn up their ears when they heard the word ‘chocolate’.

Which idioms do these pictures make you think of?
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Answer these questions.

1
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Would Going up in the world be a better name for a mountain-climbing organisation or

a furniture business?

Would Knock yourself into shape be a better slogan for dance classes or a boxing club?
Would Let things run their course be advising someone to act quickly or to be patient?

If a headline mentioned a debt of honour, would it be suggesting that the law or the person’s
conscience should be encouraging them to pay something back?

Would This’ll make you prick your ears up be a better slogan for a hi-fi company or an earring
business?

Do an Internet search for ‘company names with puns'. Find three puns that
you can explain.
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False. Many idioms stay in frequent usage for a long time.

True,

True,

True.

False. Head line writers often play with idioms for humorous or dramatic effect, or to catch the
reader's eye.

False. They can be found in most types of speaking and writing (although they may be more
frequent in some types, such as popular journalism and informal conversation).

True.

False. Idioms are used in academic writing, although these idioms are different from typical
idioms used in speech or informal writing.

shape 4 effect

licking 5 course

stone 6 pricked

go up in the world 3 prick up your ears
lick your wounds 4 open the door to
a mountain-climbing organisation

a boxing club

be patient

the person's conscience

a hi-fi company



